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1
TAX STRUGTURE IN INDIA

INTRODUCTION

India is a federal country where there is clear division of legislative powers and
jurisdiction of Central and State Government. Both the governments are equally

responsible for the development of country. To carry out developmental, administrative,
infrastructural and, public welfare activities government need funds. These funds are

collected from the public in the form of TAXES. Taxes are the major and most important
source of revenue for the government for public welfare.

MEANING OF TAX

The word Tax is originated from a Latin word called “Taxore” which means to
estimate or to charge. Tax is a compulsory extraction of money by the Government for
public spending. As it is enforced and backed by various laws and Acts, it is mandatory

for a person to pay tax to the Government. Since it is compulsory, non-payment or default
in making tax payments attracts penalty.

FEATURES OF TAX

1. Compulsory Payment :

It is mandatory for a tax payer to pay the taxes, he can’t exercise his option of not
paying it. Default and partial payment is punishable under law.

2. Enforced by the Government Only :

The Constitution of India vested the authority to impose taxes on the public. Central

and State Government both can levy certain taxes as per the entries mentioned in the List
land List II.
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India is a federal country where there is clear division of legislative powers and
jurisdiction of Central and State Government. Both the governments are equally
responsible for the development of country. To carry out developmental, administrative,
infrastructural and, public welfare activities government need funds. These funds are

collected from the public in the form of TAXES. Taxes are the major and most important
source of revenue for the government for public welfare.

MEANING OF TAX

The word Tax is originated from a Latin word called “Taxore”

estimate or to charge. Tax is a compulsory extraction of money by the Government for
public spending. As it is enforced and backed by various laws and Acts, it is mandatory
for a person to pay tax to the Government. Since it is compulsory, non
- in making tax payments attracts penalty.

FEATURES OF TAX

which means to

-payment or default

1. Compulsory Payment :

It is mandatory for a tax payer to pay the taxes, he can’t exercise his option of not
paying it. Default and partial payment is punishable under law.

2. Enforced by the Government Only :

The Constitution of India vested the authority to impose taxes on the public. Central

and State Government both can levy certain taxes as per the entries mentioned in the List
land List IL.
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ABSTRACT

the various aspects of job satisfaction level of the employees

hse mammar Riovhlierht

2 ic collected from the employees of selected textiles with the help of a questionnaire

¢ Karl Pearson correlation coefficient to estimate the degree of closeness betwee
a evel of employees. One sample t-test is applied to test the significance. The nee
xtile be , growing industry, employee turnover is indicated as a critical 1ssue

ty of an organization. High level of absenteeism, lack of innovation & technc
sb shifts are the key issues before the textile industry. These issues nee
> sync the ambitions of the organisation and the employees so that
\ative and creativity goes an extra mile to attain the professional goals thus, building

-an be achieved only if the organization focuses the job satisfaction level of employees B

1 Z0al G2l -

ronment. financial incentives, better leave policy and recognition of the work.

ork €nos

Kev Words: Job Satisfaction, Textile industry, Competitive Advantage, Human Resource

INTRODUCTION

The worldwide textile and apparel trade are expected at

100 Widlilo

-

a level of USD 1,600 billion in 2025 com
AGR of 6.3 % over the succeeding decade (Source: UN Comtrade). The Indian textile industry pag
ulturs] heritage with a variety of fabrics, techniques and hues reflecting the assorted set of people and'&d
» (www.dipp.nic.in). India’s textile market size was USD 70 billion in 2009 which grew to USDI
2020. By 2023 it is likely to touch USD 226 billion, showing a CAGR of 8.7 per cent during period
(Source: Ministry of textiles). In such a growing industry, employee turnover is indicated as a cne
ot the productivity and service quality of an organization (Ahmad, N. et al. 2015). Lawler's (208§
supported that the investment in employees is a means for achieving competitive advantage for the st =
anization. The contribution of human resources in providing competitive advantage has considered “pe
veluable assets.” The significance of motivated employees is highlighted in the success of an organization E
N. et al. 2015) and in increasing the organisational efficiency (Rajendhiran and Umarani (2007). HRM p T
cignificantly effective in gaining competitive advantage through employee retention (Zahoor, A. et 1%
Further, human resource practices impact the job satisfaction and commitment of employees (Kaur, R
lerera, S. and Ngirande, H. (2014), Goyal, R. and Shrivastava, M. (2012). The job satisfaction conce
attracting the attention of researchers and exec utives because of its impact on employee retention. Job s3
individual's positive emotions favoring the work (Erdogan, 1996). Robbins etal (2004)
tion as individual's optimistic feelings about the job and its distinctive structure.

impa

OrE

al
satisfac
RESEARCH METHODOLOGY
Research Objeetive: The objective of this paper is to study the extent of job satisfaction level of the'®
regarding socio psychological characteristics of the employees. ;
Textile industry is no longer an employers’ market rather an employees’ market Sagar, A. (2016). ig
ahsenteeism. lack of innovation & technological advancements and frequent job shifis are the key issues

oot

textile industry. These issues need to be addressed on most urgent basis so that the employees with:

120
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ethods have been the exceptional assets of man in carrying out a large number
s observed that whenever a national crisis arises due to the impact of a political,
altural factor, talents from all walks of life come together to overcome the
1@ problem. In this topic, we will see how quantitative techniques have
- the > organization to solve complex problems on time with greater precision.

Ips us to study scientific methods in relation to phenomenon related

as problem formulation, definition of decision variables and constraints,
priate model, acquisition of input data, resolution of the model, validation
ntation of the results. The main advantage of the mathematical model
more accurate decision making. Managerial activities have become
‘to take the right decisions to avoid heavy losses. Whether it is a
» organization, resources must be used as efficiently as possible.
ty and rapid change, and decision making - a crucial actm’r)
Oor or using an empirical approach. In such situations, it is
ntific methods in decision making to increase the likelihood of

B 2

sientific approach to managerial decision-making. The successful
gement would assist the organization in solving complex
d in most economical manner. Today, many scientific
solve managerial problems and the use of these techniques
ide additional information to determine the optimal
every aspect of daily life, quantitative techniques
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1 TAX STRUCTURE IN INDIA

33 — 39

40 - 55 ndia known as Union of States is a Sovereign, Socialist, Secular. Demacratic Republic with a

' entary system of government. India has a federal structure comprising of Central and State

56 — 72 vernment. It clearly specifies the demarcation of legislative powers and jurisdiction of both the
wernments. Both Central and State Government are equally responsible for the development of

73 - 96 tion: To carry out developmental, administrative, infrastructural and, public welfare activities
Vernment need funds. These funds are collected from the public in the form of TAXES. Taxes

=T ajor and most important source of revenue for the government for public welfare.

112 - 124 \NING OF TAX
15 *The word Tax is originated from a Latin word called “7axore" which means to estimate or to
9~ 134 irge. Tax is a compulsory extraction of money by the Government for public spending. As it is
155 — 179 ced and backed by various laws and Acts, it is mandatory for a person to pay tax to the
Y13~ 178
180 — 188
189 —21¢0
efault and partial payment is punishable under law.
211 - 222 ..
Enforced by the Government only
223 — 231 " The Constitution of India vested the authority to impose taxes on the public. Central and State
vernment both can levy certain taxes as per the entries mentioned in the List I and List 11.
232 - 240
Liability on the tax payer
241 — 248 B It is the personal liability of the tax payer to pay the taxes and no tax payer can evade its
. payment.
249 - 258 .
Source of revenue for the Government
i Taxes are the major source of revenue for the government. Around 80% of government’s
= revenue comes from the taxes collected from the public. The money received from taxes may be
+ tilized for public welfare. N
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New Horizons in Commerce, IT & Social Sciences

INSIGHT INTO THE REVOLUTIONARY ENTREPRENEURIAL MIND:
INNOVATIONAL REBELLIOUSNESS

"Amarjit Kaur

"Assistant Profess&r, Dept. of Commerce, Sri Aurobirdo College of Commerce and
Management, Ludhiana, Punjab, India

Abstract
“What is new proved was once only imagined. "~William Blake

The globalized world’s emerging economies are primed for rapid growth through the
emergence of more incentives on the global markets, It is the entrepreneurial attitude that
boosts these economies through continuous innovation and the development of economic
opportunities for others, creating a competitive market climate and an innovative well-
functioning entrepreneurial economy. Economic growth, wealth generation and
entrepreneurship form an integrated concept because entrepreneurship is the conversion of
economic capital. Entreprencurship serves as a fulecrum around which economic growth
takes place by value addition to resources. An entrepreneur’s creativity results in the
successful mix of all resources. Innovation always involves novelty. Understanding the
process and evaluating the outcomes are indispensible in understanding the concept of
innovation. Entreprencurial innovation is the produc* of the interaction between general
facilitative system and the individual conditions under which various thinking skills are used
for introducing revolution.

Keywords: Entrepreneurship, Leadership, Creativity, Innovation.
Introduction

Due to the increasingly evolving competitive market environment, the challengesto the entrepreneurs are increasing,
in which what generated interest in customers'minds vesterday, does not do so today, and will definitely be
irelevant tomorrow. It is obvious from the fuct that the lifespan of Fortune 500 companies is shortening
continuously. The businesses are finding it very difficult to maintain or strengthen their role. It is clear that the
business organizations have to remain continuously alert and creative, otherwise failure will be inevitable. In this
competitive environment, what matters the most is the ability of business entities to continue developing new and
creative strategies to enable them to be responsive to changing business environment.

Literature Review

The concepts of innovation and entrepreneurship are Joseph Schumpeter’s most distinctive contributions
to.Schumpeter mentioned in his writings about the role of innovation and entrepreneurship in economic growth, He
explained development as historical process of structural changes, prominently driven byinnovation. Hehas divided
mnovation into five types:

1. launch of a new product or a new specics of already known product;

2. application of new methods of production or sales of a product;

3. opening of a new market;

4. acquiring of new sources of supply of raw material or semi-finished goods;

5. new industry siructure such as the creation or destruction of a monepoly position.

The entrepreneurialrole is significant in creating neweconomic activities that help in the generation of wealth,
employment and ecanomic growth. Italso ensures the well-being of society (Avlonitis & Salavou, 2007: Busenitz et
al., 2003; Garcés- Ayerbe, Rivera-Torres, & Murillo-Luna, 2012; Lee, Hwang, & Choi, 2012; Soriano & Peris-
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A STUDY ON OBJECTIVES AND BENEFITS OF TRAINING AND
DEVELOPMENT PROGRAMMES IN INDIAN BANKING SECTOR: A
COMPARATIVE STUDY OF SELECTED BANKS

Dr Jaspreet Kaur

Sri Aurobindo College of Commerce and Management, Ferozepur Road, Ludhiana, Punjab, India

Introduction

Training is one of the most important strategies for organizations to help employees gain proper knowledge and skills neededd
meet the future challenges. The training unit, in a successful program, understands the organizations strategic direction and
design and implement a creative way of moving people in that direction. The organizations are of the view that training is ]
skills are developed, attitudes are changed, ideas evolve and the organization is reinvented, In the course of learning the skills 1
will increase sales, build effective teams, improve quality, standards or meet a wide range of other objectives, employees crea
new organizational culture. Also the need to look at business beyond the national boundaries and thinking strategically haj
forced many organizations to accord training and development due attention. Training and development has become one of [}
most critical aspects of human resource management effectiveness,

Training and development has grown concerned not only with helping individuals to adequately fill their positions, but also ]
helping whole organizations and sub departments grow and develop. Training and develo pment, though primarily concerned
people, is also concerned with technolo Y, the precise way an organization does business. '

Therefore, the present research paper is designed with the followi ng objectives:

Objectives of the Study

*  Tostudy the perceptions of the officials about objectives of training programmes in commercial banks.
* Toexamine the ways the training benefitted bank officials.

Review of Literature

Bandhu and Sexana (1999) attempts to investigate the extent to which Commercial Banks of India differ on aspects of hupy
resource management practices and the key Human Resource Practices contributing to employee productivity from a sampleff
184 respondents from three commercial banks of India (one foreign sector, one private sector and one public sector bank).
results indicate that HR policies and practices help to sustain the level of competence that is created by banks. Hence, we. |
found that the more HR practices are in place, the more the bank employee are competent, satisfied with the exi sting HR practicg
have sufficient role clarity in their job and have no intention to leave the organization. This paper concludes that if the comme i

banks in developing countries like India are able to successfully implement HR practices, they could achieve the ma [}
contribution of their employees,

Niraj Kishore Chimote (2010), in their paper Training Programs: Evaluation of Trainees’ expectations and experience, exami]
that the effectiveness of training program from the perspective of the trainees. This paper attempts to compare the pre trajn(§
expectations of the trainees with the post training experience. There is a possibility that the demographic characteristics likes
gender and education may effect their on the effectiveness of training program. Such demographic variable too have B
included in the present study so that their impact can be examined on the perception of training effectiveness. The reasonif
evaluating training programs deals with justifying the existence and budget of training department and also gaining informal}

about how to improve future training programs. The four levels for evaluating training programs are: reaction, learning, behayi]
and outcome, :

Y. V. Bhatt (1970) in their paper, Planning and Development Departments for Nationalized Banks, suggested that with the 1
orientation given to the functions of the nationalized banks, these banks have to devise policies which will enable them to funel

terms of potential resources and specific policy instruments. This is a specialized task and to evolve such a forward-lo

development strategy, it is suggested here that each bank should create a separate Department of Planning and Development ai
head office, -

Methodology

The focus of this study is mainly upon studying the opinions of trainees regarding various objects and benefits of training,

area of study is limited to the training programmes conducted by State Bank of India, Punjab National Bank, Punjab and
Bank, Bank of Baroda, HDFC Bank, ICICI Bank, AXIS Bank and YES bank in Punjab region. The present study is basedf
primary data. The survey had been carried out in various branches of selected banks, A structured questionnaire containing sey
questions relating to various aspects of training programmes has been developedt§ collect the data from bank officials. Slalf_’
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alancing Fashion and Price: A

ase Study of Octave Apparels,
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Mr..Jinesh Jain! and Mr. Sanjay Gupta?

“Mid aged mother & father buys clothes from Octave Apparels as
-~ ihese are cheap. while their grade schoolers & teenager children
wuprefer Octave cloihes because these are fashionable. It clearly
hows that Octave Apparels is focusing on two most important
parameters i.e. Price and fashion without compromising on quality.
Octave Apparels, a Ludhiana based firm started its journey in 1991
mder the stewardship of Mr. Balbir Kumar as a parmer. He &
his sons have been successful in building an iconic youthful T 200
orore retail brand. They now eye on strengthening their Exclusive
Business Outlets (EBOs) and Multi Brand Outlets (MBOs) drive
so that it gives an impetus 10 their endeavor of becoming a3 1 000
“ orore brand. The present case study of Octave A pparel highlights the
discussing at length their business

winning elements of the giant by
" model. The authors attempt to present 10 the aspirants a framework

thich can help them enter or grow in the similar area. /,-/'f
~
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NTREPRENEURSHIP TODAY A Case Study Approach

ntr'eprenel,'lrshiﬁ is a'mediurn of providing solution to sacietal problems, by new ideas and innovation. India
as been a pricritized destination of Enlrepreneurs since 2015, dise to country's rapid economic growth, As
r World Bank's report of "Ease of Doing Busingss’, released in"2018, India has made & noteworthy push

10Qth rank to an adequate rank of 77th among 190 countries. The progress in “Ease of Doing Business” -
anking has made India a favorable destination foroverseas aswellas domestic Entrepreneurs.

9-encourage young Indians, the Govemment of India has intfoduced many palicy measures such as
ubation Cenlers”, “Make in India”, and *Start-up India”- Despile of these. indian Entrepreneurs are yet to
e wi Aaggn sion. in. today's ultra-competitive business wdrld due to problems in Entrepranewrial
ecosystem. Asseasing the concern, retated to Indian Entreprenetiship, this book is an earnest altempt to
ighlight the resclution of many Entrepreneurial problems through cases, empiricalwork and literary work on
ASME and Rurat Entrepreneurs, Entreprencurial Cutture, Entreprencurial Competencies, Entrepreneurial -
Qrientation, YWomen Entrepreneurship, Agripreneurship, Saciaf-Media & Technological Interventions in
- nirépreneurship, and Social Entréprensurship, etc. The book i§ Useful for poficymakers. academicians,
rasearchers, students and Entrepraneurs. o ]

g Sirigh I8 tontributing as Associate Professor in Institute-of Management Studies, Banaras Hindu
fiversity. He isMB.A. and Ph.D. In Marketing with more thari nineteen years experience in teaching,
_sgarm,_qonsmt_}éljnby and training. He has presented several rese:,arch papers in Mational and International
inars and has published numerous research papers in jourrials and edited volumes of International
rapute. He is-actively involved as -a trainer with many Governmént organizations fiks MSME, Indian Gil,
innavation Center and PVWNL: Dr. Singh has edited many Books, completed a mingr research project
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Biiovalion areas, Dr. Bingh is serving on editorial board of many National and International journals. In past,
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the term was framed Edde??.t;: m has been modified both in terms Df'i_ﬂﬁ'l‘fmonv I"P"m“’“ and gm:t?m"‘h NEED OF THE
making. Over e P ' “eurship not only promotes the concept of self-employment but rather g was observed
Ahlstrom & Obloj, 2007) Entrepre 1993) Therefore there is constant rise in Popularity ﬁh\ i;e bath of emer

ol ; & Slevin, ;
employment opportunities in o mﬁm study. Various autonomous Courses have been introduced by Wﬂ“h‘\ entrepreneurs in

that it has become a distinguished discip : oo Midst of all, the concept have traced an Sy the 1

. - ir entre: urial aspirations. ; s : eye of focuses On | e

;nnﬂh nqd_lm:dumﬁmnm“;th ﬂ',:‘:;';?s ml:;:?cﬁ_mc(ions, to the barriers that hinders their growth; from tr ", market eavironr
s ?mmf::gm Jocal to national to global scenario; from evaluating the entrepreneurial aspirations in gy, ' 1 IMITATION

emerging researchers able to exploit the recearch gaps to contribute to the thmq:l

\

entrepreneurs, the have been '
mliuﬁm It was observed while researching the literah.u'c tl?.af thou'gl:l .the studies have quoted ey 1, As thel
acting as an obstacle in the path of emerging entrepreneurs to exploit their capabilities to the fullest but have fled oy o all

3 y a

perception of existing enfrepreneurs in regard to the challenges and obstacles as quo_ted by various academicians ain
Thus this paper focuses on identifying the impact of Age, Gender and tenure spent in entrepreneurial activities Niep RESEARCH

and attitude towards listed challenges and obstacles. To conduct the
LITERATURE REVIEW demographic
. = x = questlonnure
A recapitulation of the existing literature reviewed is hereby presented to get the insights about the topic and idenfyly were required
existing literature. Disagree.
CONCEPT OF ENTREPRENEURSHIP ANALYSIS
As discussed

- was coined by Jean-Baptiste Say but father to the conc ip i
Schumpeter. He referred entre ept of entrepreneurship is referred b
technical in'mﬁe- Enmmp! '."’} as the individuals who sees the opportunity in market and tries 1 epill .
(Devidason & Wikinad, 2001) ST R ol i oo . MR O Tl At i T uscerin L s ibgr oy
o s years the conce . e S . (N,
modifications. Entrepreneurship has been referred topt':f entrepreneur and entrepreneurship has gone through o cntreprencu

through his creative abilities to launch : process whereby an individual caters the social 2%
(Acs, 2006) It h: ‘:12;“?:1 W’_Omelhmg new and fruitful in the mnrkit curbing all the uncertainties ¥ "1’, R.EooNO
entrepreneurs in their decision m:lkins St&'ﬂl: e?!mprm"ﬁ” aspirations, traits and characteristics are if bt % o) Finenci
Nutshell of all the researches comprehends and conduct reflect the cultura, values and national beliefs. 2 [ Swtements
betterment of society along with their w’:hﬂt entrepreneurs are risk takers, opportunity grabbers, inmwoﬁw‘ Difficulty
BARRIERS 3 o
= TO ENTREPRENEURSH]p [ “To mansg
evidence from the varj gf | roquired.

challenges for establishing . - -~ renes second 90T /A Bl
the « establishing a successfy] ¢ that entrepreneurship inhabits a few of the traits thet “"bﬁ:d o [P

is compiled and : urial i S
The barriers o challenges presented in the below m:'izn;um_ The list of the basriers or challenges & $°" Phone or
. T can be ulllllﬁad in followi . Phone
idual Barrjers: Ng categories o
Joydame (2009) listed ' m‘
tends to decide the family consensyg M .
i Career as o i
their own ventures, m"ﬂf" tholr chilglenoi;: © most important factor to restrict en"@”nwk‘i’fll&‘ﬁ,ﬁ Financig
aspirations in individygy Mmo‘:’ Perceptions piay Cheh i the families are restricted O o investigy
mdy COnducted on the pege 1, the famjjly ni::; ‘:l important role as a demotivating Ieot { digitally
family constrains g o fammm.;l_l.‘ff impact of ma:_ umbc" r of demdenm also play 8 vital f:“;d o mﬁ‘:sf
lg welPR g Seasined by CamScanner

CaROBIRUY
gl AURDEIT
Ji ~arC ¥



o

NEW BUSINESS AVENUES - CRITICAL ANALYgq

EDITORS

Prof. Manjit Singh Chhabra
Director, GGN Institute of Management & Technology, Civil Lines, Ludhigng, (PB)

Dr. Harpreet Singh
Principal, GGN Institute of Management & Techrology, Civil Lines, Ludhiang (PB)

© 2018 Gujranwala Gurn Nanak Institute of Mansgemeat & Technology, Civil Lines, Ludhisna (PB)

All rights reserved 2018. No part of this book may be reproduced or Transmitted in any form or by any
means of electronic or mechanical including photocopy, recording or any information stored in a retrieval
system, without the prior written permission of the publisher.

ISBN No: 978-93-85835-61-2

Price: Rs 800/-

The Responsibility for the facts or opinions expressed in the papers are entirely of the Authors. Neither the
College nor the Publisher is responsible for the same.

Printed in India By
NATIONAL PRESS ASSOCIATES

Admia Office: C-24, Ground Fioor, Panchehee] Vihar, Malviya Nagar, New Delhi-110017, India
Regional Office: #79, Guru Angad Dev Nagar, Flower Enclave, Ludhiana (PB), [ndia.

Branch Office: C-104, Anuroop Soceity, Vartak Nagar, Thane (West) - 400606, Maharachira, India
Emall: info@npajournals.org | www.apajoumals org

Fél). @ AL tgl:ﬁb\‘{_-‘:ﬁ i\.":

AN ~'.-'1" l.—:}«__.,‘ o -'\‘.,"_'_'T.‘."\ ScarmCd b)’ CamScanner



' B

A
w7

-~

S—

Analytical Insigts

~{or
odern Business

e T
[ B b
4" rE '.';‘-‘ ¥ 3 : . B @
& & Yol g
] > . :
™ o *.; S0 _ / o
[ ot > : - :
g Ty TR e
- T P
B
. ———ae — - =




SIGNIFICANCE OF LEAN APPLICATIONS IN SERVICE AND MANUFACTURING INDUSTRY
Lovepreet Singh

Bhawna Sharma

PROFITABILITY ANALYSIS OF PUBLIC SECTOR BANKS IN INDIA - ACONCLUSIVE APPROACH
Mrs. Manmeet Kaur

Mrs.Lovepreet Dua

HOLDING ANALYSIS OF MUTUALFUNDS

Manpreet Kaur

Dr. Simranjit Singh

SunandaSharma

CHALLENGES FACED BY ELECTRONIC COMMERCE COMPANIES

Manpreet Kaur

ONLINE SHOPPING

Manpreet Kaur

'SWOTANALYSIS OF ONLINE RETAILING IN INDIA'

Manu Sehgal

GREEN HRM- AN ORGANISATIONAL STRATEGY FOR SUSTAINABLE COMPETITIVE GROWTH
Ms Vasuda Sharma

Ms Priyanka Mehta

ARESEARCHON HISTORY AND TS INTERDISCIPLINARY AND DISCIPLINES EIELD

Neetu Mahajan

ASTUDY ONINDIAN INCOME TAX STRUCTURE — NEED TO RESTRUCTURE

Nishma Kapoor z

GarimaTungal

SUSTAINABILITY DEVELOPMENT AND CSR: ASTUDY OF INDIAN SCENARIO

Pallvi Rani

REVIEW OF LITERATURE ON CORPORATE SOCIAL RESPONSIBILITY: A GLOBAL PERSPECTIVE
Parminder Kaur

ANALYSIS OF RELATION OF INFORMATION TECHNOLOGY AND PERFORMANCE IN INDIAN BANKING

Dr. Harpreet Singh

Parveen Lata

GSTANDITS IMPACT ON SOCIETY
Pavneet Kaur

CAPITAL BUDGETING TECHNIQUES ON HERO MOTORCORP LTD AND SUZUKI MOTOCYCLE INDIA LTD: A

COMPARATIVE STUDY

Poonam

IMPACT OF MENTORING FUNCTIONS ON ORGANIZATIONAL COMMITMENT
Poonam Sharma

Asha Rani

395

403

418

429

435

441

450

457

462

466

473

485

494

500

508

"ASTUDY OF WHY THERE S NEED FOR STANDARDIZED TOOL TOWARDS IDENTIFICATION OF SKILLGAP 522

IN RETAILSECTOR PUNJAB"
Priyanka Chhibber

IMPACT OF DEMOGRAPHIC DIVERSITIES ON THE EFFECTIVENESS OF TRAINING AND DEVELOPMENT 530

PRACTICES: |

T

e TIYINRN



185

{03

S S T SR

—

ASTUIjY OF SELECTED BANKS IN INDIA
prof. Jaspreet Kaur

SELECTED DISTRICTS IN PUNJAB

Rajni Dhingra

FINANCIALLITERACY: ASTUDY OF AWARENESS AMONG STUDENTS
Rajwinder Kaur

GREEN MARKETING : AJOURNEY FROM CONCEPT TO STRATEGY
Ravinder Kaur

GREEN BANKING: ADDING GREEN TOYOUR POCKET

Ravneet Kaur

CONSUMER BEHAVIOUR TOWARDS ONLINE SHOPPING

Rozylain

INNOVATION—ASOCIALPHENOMENON

Ruchi

Gurvinder Kaur

IMPACT OF TECHNOLOGIES ADVANCEMENT ON HUMAN RESOURCE PRACTICESIN INDIA
Sadhana Gautam

IMPACT OF FDI INFLOWS IN RETAILSECTOR ININDIAIN POST REFORM ERA
Sangita Sharma

Rishika

GSTCURRENT AVATARDEVIATES FROM GLOBAL PRACTICE

Sarabjeet Kaur

GREEN BANKING PRACTICES IN INDIAN BANKS

SoniaDara

ROLE OF SELFHELP GROUPS IN SOCIALCOLLATERALS

Malika Singh

INITIATIVE OF E-GOVERNANCE IN INDIA- GO GREEN

JapneetKaur

Maneet Kaur

INTEGRATION OF RESEARCH SKILLS IN TEACHING LEARNING PROCESS
Kamini Sehgal

OXIDATIVE CLEAVAGE OF GABAPENTIN BY N-CHLORO SACCHARIN IN PRESENCE OF

PHOSPHOTUNGUSTICACID IN AQUECUS ACETICACID MEDIUM

Shahid shafi shah, Fairooz Ahmad Khan, Tarig Ahmad Khan, M.U. Khan, Umar Ali Dar
E-LEARNING OPTIONS FOROLDER GENERATIONS

Ramandeep Kaur

Charanjeet Singh

FROM SCIENCE IN SOCIETY TO SCIENCE FOR SOCIETY, BY WOMEN EMPOWERMENT
SurbhiSharma

ASTUDY ON THE CSR DISCLOSURE PRACTICES OF INDIAN PUBLICSECTOR BANKS
Sukhpreet Kaur i:'

Dr. Harpreet Singh

~COMPARATIVE ANALYSIS OF TRENDS IN NPAS IN DISTRICT CENTRAL COOPERATIVE BANKS—A STUDY OF 540

553

557

564

571

578

586

592

600

608

614

618

623

627

637

664

648

—
—
—
R —
p—
[—
[y
—
E—
—




IMPACT OF DEMOGRAPHIC DIVERSITIES ON THE EFFECTIVENESS OF
TRAINING AND DEVELOPMENT PRACTICES:
A STUDY OF SELECTED BANKS IN INDIA

Prof. Jaspreet Kaur

INTRODUCTION
Training can be defined as tha yse o+ specific means to specific learning, often with the use
of techniques that can be identificd and continually improved. Thus, training is an
intended activity, to direct individual's learning in order to bring about desired changein
their behavior. Moreover,trainmg assumes greater importance in improvingrheindfviduai
learning level and their behavior, Training assists the individuals in choosing, utilizing and
evaluating their experiences.

Banking, which is basically a service industry, is becoming more and more complex. A
banker has to deal with and extend service to 3 variety of functions - loans, deposits,
remittances, etc, to a variety of Customers. In order to be effective, the commercial banker
has not only the knowledge of banking per se, banking laws and practices but also must
have the varioys other skills. Further, he must have, attitudes and a style of management
which is conducive to the philosophy of customers, Not on'fy bank employee should haye
the know!edge of banking rather he/she should also have the ability to measyre the
€conomic potential of the areain terms of the activities which offer scope for deve!oping
banking business. Effective cOmmunication ability js another quality which a banker must
POssess so that he could dea| with the clients and earntheir confidence and trust,
Generally, while comparing any two Organizations, it is the personnel which make all the
difference. Regardless of the same rm‘rasrructure, (furniture, Premises, amenities and
facilities), it is tommon knowledge as to how one organization performs better than
another. Employees being at the core of the entire banking Industry, it is all the more
necessary to develop this human resource.

Byand large the main purpose ofany training programme js to make the pa rticipant aware
of organizational and individual goals, the areas of strength and weakness, |t is an
established fact that training and development Programmes are imperative for the growth
and development of any organization. There has been an increasing requirement to fing
ways to verify the efficiency and effectiveness of such training programmes bothin terms
of the organization and the training institutions, Suclievaluations would not only form the
base-line for further progress, but would also help to validate whether the investment
made in terms of time, money and energy has confirmed jts worth to the organization or
not. Moreover, evaluation oftraining s important for Mmeasuring the training effectiveness,
50 there is a need to include same in the training programme. Therefore, the plan of
evaluation should be stated well in advance. As one of the major objectives of evaluation s
toreveal that whether the trairers are making an authentic contribution to Organizational
effectiveness or not,
The servicequality of any bank depends on the level of awareness, experience and
530
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IMPACT OF WEB-BASED BUéINESS 6N ENTREPRENEURIAL CULTURE

*Amarjit Kaur
**Harmeet Kaur
INTRODUCTION
This paper focuses on the powerful role that cyberspace and online business can play in
modifying entrepreneurial culture in the developing societies in India. The old paradigm
of traditional business s being replaced with the new paradigm of web based
entrepreneurial society — a society which rewards creative adoption, availing
opportunities, and make innovative ideas happen. In the present scenario, the small scale
enterprises has become very prominent. In the developing economy of the country, it is
significant to analyze the opportunities and constrains faced by entrepreneurs in the
virtual business world. E-business s emerging as powerful tool for the modulation of
entrepreneurship and traditional entrepreneurial culture. Online resources, techniques
and tools helpsin carrying business operations more efficiently and productively.
E-commerce suits any business to run the whole business cycle from production,
procurement, distribution, sales payment, fulfillment, restocking and marketing.
Businessmen, nowadays, are increasingly setting up their own networks, and becoming
more integrated in existing ones, they are also beginning to form and participate in virtual
associations, networks and online forums. Web-based business needs training, gender
analysis, planning, designing, implementation of technology and paying attention to it's
effecton current business situations. Governments around the world are concerned about
the socioeconomic effects of E-entrepreneurship. Entrepreneurship and enterprise
education comprises of all kinds of experiences that provides a vision of how to avail and
creatively transform opportunities being created in the virtual business world. In the
promotion of entrepreneurial talent, EDPs also work to increase awareness of the
environmental and social implications of enterprise and to be respectful in their
) interactionswithsocietv.
Concept of web based business
E-commerce is significantly considered as an important tool for economic development,
Internet allows manufacturers and providers to market their products and services in the
most lucrative markets. It has become an integral part of modern business E-business
(electronic business) is the means of conducting business activities through the Internet,
Such online business processes comprises of buying and selling products, delivering
services; assisting customers; processing payments; collaborating partnerships ; sharing
knowledge; and more. The requirements of internet based businesses involves not only
providing produét information and collecting consumer feedback, but also much more. A

*Sri Aurobindo College of Commerce and Management, Ludhiana, Punjab, India, {
**Khalsa College For Women, Ludhiana, Punjab, India
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Strengthening of Corporate

Governance: A Case Study of
Vardhman Textiles Ltd.

Ms, Jaspreet Kaur

Assistant Professor, Department of Commerce and Management, Sri Aurobindo College of
Commerce and Management, Ludhiana, India. E mail: jas_2347@rediffmail.com

ABSTRACT

Corporate governance plays a vital role in the effective functioning
of companies. A sound corporate governance system provides effective
protection for all stakeholders. Moreover, good corporate governance ensures
an environment that is conducive for the efficient and sustainable growth of
the corporate sector. With the view to strengthen the corporate governance,
and to raise the standard of corporate governance in India, The Securities and
Exchange Board of India (SEBI), vide its circular dated April 17 2014, issued

certain amendments to Clause 49 of the listing agreement. The Companies
Act, 2013 was enacted on August 30, 2013 which provides for a major overhaul 4§

in the corporate governance norms for all companies. The new norms and

requirements under revised clause 49 are based upon principle based framework
and are notably different from current requirements. The present paper is an :':'.-

attempt to make the comparative analysis of the existing Clause 49 of the llstmg
agreement and revised Clause 49 of the listing agreement issued. Also an effort

is made to draw a report with respect to impact of revised Clause 49 of the -ff"

listing agreement on the Vardhman Textiles Limited. q
Key Words: Clause 49, Companies Act 2013/ Corporate Gm ernance, ¥
Listing Agreement, Revised Clause 49, Sldkeholders
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Role of Indian NGOs in Promoting Human Values
Puja Jain’
Dr. Leenu Narang™

Introduction
In a democratic society like India, generally the ultimate

responsibility for ushering development to its citizens is believed to
s of the state. The term development here

rest on the shoulders
includes not only economic progress for citizens, but also promotion
n, citizen's awareness,

of social justice, gender equity, inclusio
proved quality of life. To achieve this holistic
vision of development, there is a need of the constructive and
collaborative engagement of the state and civil society. It was civil
society collectives like the Servants of India Society (founded by
Gopal Krishna Gokhale), Dayanand Anglo-Vedic Education Socliety
(founded by Lala Hansraj), the People’s Education Society (founded
by B.R. Ambedkar) and the Mohammedan Anglo-Oriental College
(founded by Syed Ahmed Khan) that fuelled the independence
struggle and spread, beyond boundaries, the ideas of non-violence
as a weapon against oppression. Today, NGOs are deeply involved
in the expansion of freedom and improvements to quality of life.
Rather, India is witnessing a boom in the NGO sector. The mind
boggling figures indicate one NGO for every 600 people . However,
a very few of the existing NGOs could really bring a difference in
the lives of targeted people and hence got recognition worldwide.
The present chapter explores the activities undertaken by NGOs
approved for the special consultative status by United Nations.
Defining Non-governmental organisations (NGOs)
Non-governmcnlal organisations (NGOs) as the operational arm
of the civil society have an important role in the development
processes. The World Bank defines NGOs as ‘private organisations

empowerment and im
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EXAMINING THE RELATIONSHIP OF WORK ENGAGEME k|
AND ORGANISATIONAL COMMITMENT WITH
ORGANISATIONAL CITIZENSHIP BEHAVIOUR

Dr. Jasleen Kaur* & Ms.. Puja Jain**

empirical studie
fheoretical Fra
| Organizati

vior literatt
thiand Rasto;

Introduction
When nation is undergoing a paradigm shift towards digitisation, aligning people at work wiii8yMeyer and Al
mission and goals of the organisation becomes imperative. In the wake of this fourth industrial revoll

implementation of transformational strategies calls for engaged and committed employees who cal fear of los
into and adapt to newer challenges posed by the fusion of technologies. Managers need empld igation towarc
whose attitude and behaviour is work and people oriented. Employers always look for employees wig je goals and v
voluntarily exceed their minimum job expectations. Hence, identifying factors responsible for Organi At s own sake

Citizenship Behaviour (OCB) has garnered attention of academic researchers to pursue studies whig nis somet]
have implications for future managers. Employees who can-readily go beyond the defined duties i the organiza
to contribute positively to the goals of an organisation are needed to stay ahead of competitors; it
in enhancing organizational performance via an effective coordination system (Songiir et al., 2008), '
is an employee behavior that helps smooth functioning of the work (Lee and Allen, 2002) and by
finding the factors responsible for impacting OCB becomes imperative. In their quest to find the antecg
to OCB, researchers found factors like perceived organizational support (Singh and Singh, 2013), persog
(Suresh, S., & Venkatammal, P. 2010), work engagement (Babcock-Roberson M. E._,Strickland O. ], 2
organizational commitment (Paul etal., 2016), Organizational Climate and Psychological Capital (Suifanf§
etc. having significant impact on OCB. Employees who are engaged in their work and those whi

. e, v ) : ‘being tol
committed to the organisation can contribute constructively to the survival and bettermenty t time pas
organisation.These positive attitudes of Work Engagement and Organizational Commitment d employe

likely to be reflected in their behaviour. The Integrative Model of Behavioral Prediction, recent fo
of Fishbein and Ajzen’s (2010) reasoned action approach, states that behaviour is a function of$
Intention and Environmental Constraint. Intention is affected by attitude, perceived norm an
efficacy along with certain background factors like demographic variables, personality, culture e
attitudes affect behaviour, therefore, attitudes like Work Engagement and Organisational Commi
likely to determine the extent to which employees can exhibit their Organisational Citizenship Behi}
inorder to help their organisation, colleagues and subordinates. The current paper, theoretically, wil}
help of corroborating empirical studies and past literature, puts forward a need for future researd
study the inter-se relationship among variables discussed, especially at the time when country is hef
towards becoming a cash-less economy. March towards going digital also takes along many sl
issues related to e-transactions. In addition to safety, education of illiterate country men toward
technology, availability of infrastructure, change of mind set, robust banking system etc. are someg]
concerns affecting all business houses directly or indirectly. Systems and processes need to be revij

fal. (2007) obse
Sleem and optim
[Eefficacious.
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ABSTRACT

The muassive growth of glabahzation Qcross the world has led tl:u;:
cconomies towards the path of innovation where it hecomes "-m‘-vlltiilh'ﬂ-‘. for
the Government to come forward with new pohcies, systems, regulations
and laws. It would not be wrong to say that anly those ect
driven environment. India being

OMIes cun exeel

that adapt themselves to the knowledge .
sixth largest economy in terms of nominal GDI and third largest i terms
of PPP (Forbes,2016) also thrives to do the same Towards this direction,
the Government of India ntroduced the campaign ‘Make in India’ under
the able guidance of Honorable Prime Mimster Sh.
year 2014 and make our economy sell’ relant. As a part of this policy

initiative, an attempt has been made by Government to make the trade

policy liberal and open the doors for Foreign Direct Investment (FDL. The

present paper is aimed studying the contribution of "Make m lndia’
movement on the flow of FDI in India, The study shows that the mitiative
taken by the Government has resulted in increased FDL mflows across

Narendra  Modi in the

different sectors.

INTRODUCTION | A
There has been a paradigm shift in the :ealnﬁiim.ecbnomzf over the [
years and it is on a robust growth trajectory (Forbes, 2016). Economic self
reliance is the need of the hour enabling the countries 10 live independently
and to meet the expectations of people of its own country. The role of FDI
in this direction is astonishing, il :
The share of FDI has increased gradually over the years. In the mid
sixties, the concept was given due recognition and efforts were made to il
remove the restrictions to the flow of foreign investment. (Manchsmdamd il

L
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CTICES AND IT’S IMPACT
ORTING PRA ON COMPE
» ALREP ADVANTAGE TRERR
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b

lﬁl .
armm— ]

ctiont ,

H 8 l_llu'd“ S the ownership and the management of the Companies is an age old agenda of
M . m .

o n of management experts. The outcome of the discussions S0 held has paved way

9 pment of the various management concepts and theories. Company is responsible
'::; oclS de,rvm'ious stakeholders. A stakeho!der for an organization is comprised of the

dl,,.,_bc;lduarS,

jomation © ihe stakeholders the financial reporting practices are used. Financial reporting

creditors, suppliess, financial institutions etc. In ordef to communicate the

O

gsclosures not only include the annual reports but are also inclusive of the other management

1 gisclosures like press release, press conferences etc. However written . disclosures are

onsidered 1 be more appropriate and reliable as they can be studied, axiilyzed and referred for
- hefutore course of actions. : '

prior to 1929, financial reporting practices werc- not governed by any mechanism. Accounting
siandards and practices were developed on the fire fighting approach and not with a proactive
motion. Stock market crash and various frauds paved a way for the development of the
initiatives to develop a framework for reporting the practices of the orﬁanisation. Because of
the initiatives undertaken SEC was established that delegated the task of framing conceptual
famework to the private bodies. Since then TASB and FASB has been working hard for
establishing the guidelines for the sound financial reporting practices. Latest initiative on the

part of the accounting bodies was to converge the various accounting standards in order to have

a replaceable set of standard for the financial ;_eporting to enhance the comparability and
istency of the disclosures 50 made. '

ture Review

terature review of the topics to be discussed is concucted below.

» _I.jiSclosuIei [ i R
Réndom s the financial reports pmp.ared by the Companies has been the significance of
this study. On :;ppmnoh it was figured out the essential characteristics and contents of the

Teporting practices thntm included in the financial repog_t}_;lg by the various Indian

ne
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y Marketing Brand India Globally:

Making Indian Brands Global

Mr. Mahesh Kumar*, Mr. Ashish Bajaj**
Sri Aurobindo College of Commerce and Management, Village Jhande, Ludhiana ( PB), Indiq.

Opportunities & Challe,

r_(\.u ey

Abstract

Companies of a country Play vital role in building the brand name of their nations. When consumers come acrosy the
certain well recognized bran,

ds from a particular nation time and again, they are likely to stereotype, and perceive the
nation of origin as brand of same category. With this background, we understand that Jor making “Made in Ingiq~ ,
well recognized and valuable brand on the international Sroni, one of the important contributions can come Jrom
Indian companies, If some Indian companies conld establish their brand on Global map, it will give vignificany
impetus to “Brand India”. If we recall the making of other nation brands like “Made in Japan” or “Mad, 4,
Germany or German Engineering”, one of the major contributions came from their companies. Companies fike Son,,

Toyota, Panasonic, Hitachi and Mitsubishi, first established themselves as valuable global brand, which luter ya,
recognition to their parent nation brand “Made in Japan”. Similar was the case for Germany where Automobile,

brands like Volkswagen and Mercedes-Benz, Software Giant SAP AG, Electrical giant like Siemens and others ik,
Adidas and Bosch uplifted the image of their nation brand “Made in Germany”.

In this backdrop, this paper infends to delineate various methods of internationalization, suitable for Indign
companies having limited resources. Secondly, it is attempted to jot down various arganizational capabilities whicl;
Indian companies would require to build upon, to establish themselves and be a successful brand in the internationa/
market,

Key Words: brand, Giobal, Indian company,

1. Introduction
The bearing of companies’ image on the brand image of their nation
“Volkswagen Emission Scandal”, where it affected the image of brand
based Brand Finance, a leading independent brand valuation and strate
brand has traditionally come from its manufacturing prowess. Howeve

fitted 11 million diesel vehicles with software designed to deceive emission testers, has dealt "a hammer blow" not only
to the company's reputation but potentially also to Germany’s nation brand. It has caused Jour per cent erosion in brund
value of Germany to 84.2 trillion. Beside it, Germany, the third-most-valuable nation brand has been replaced in the
strongest nation brand pecking order by Singapore. Moreover, there in no Indian brand in the list of top 100 global
brands of 2015 issued by Interbrand, a renowned Brand consultancy of USA. Both, IMRB Kantar Worldpanel survey and
Interbrand list, brings forth the concerns for the Brand India.

Detailed Paper

of origin is evident from recent classic case a|
Germany. As per the recent report by London-
gy consultancy, the strength of Germany’s nation
r, recent revelations that Volkswagen might have

1.1 Approach of internationalization

There are various models available for the approach to be adopted by Indian firms to internationalize. As the firms gain
knowledge , their commitment to invest more resources increases, though it is gradual and incremental process(Jonsson
2008). This can be termed as ‘gradual global’ process. Firms that intermnationalize utilizing this strategy, emphasize
having a strong base in the home market before tarding internationally (Chetty & Hunt 2004). This implies that the
Uppsala model is based on time and experience, which impact the internationalization process.

Many Global Retail and Automobile firms have exemplified this model like Carrefour, Marks & fﬁpencert GAP, Toyota.

Honda and Fiat etc. There has been some criticism in the literature on this tradil:iqna] concept of lnlernanonahz‘-anon, as

many retailers skip stages in posed in Uppsala model and directl:f expand across inlernational m’a.rkets, These firms ill'tl'

Knight & Cavusgill (1996) refer to as ‘born-giobal’. 'l:'hzs new phenomenon emphasizes eariyj and mp,'f
internationalization by highly committed and technology-intensive retailers (_B_e]], McNaltughton and Young 2001) R;i‘pu.
internationalization also minimizes the psychic distance, compared to traditional retail expansion in foreign markets. .
which is based on the geographic and cultural distance from the home market (Chetty & Hunt 2004),

[
. i
i i i i i ditional approach over the Born Global view,
Presently, most of Indian firm from various industries are favoring of tra ' Born b
due to iiherent characteristics of being a gradual process which appears to be more organic and less _ml.?-. llr\:;u;].ui:
theré are few instances of Born Global firms in India also, particularly in IT 1ndustr3_/. There are Icolm.pafu;s hh:z Edjirs
limited, an IT services firm, and Four Soft Limited, world's largest transportation anq logistics so ware pr;r . ,
compar,ly These firms have i’ts global character evidenced by an Indian CEQ};&Turelgners at to,p positions
management, and dozens of subsidiaries in Europe, the USA and Asia ﬁl" ok (-Jlr_
-~
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